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ABSTRACT 
D3 Accounting Study Program is one of study programs under the School of Accounting in 
Banjarmasin State Polytechnic.  In the last 2 (two) years, the number of students of this Study 
Program decreased. This was partly due to the opening of the D3 Study Program of Computerized 
Accounting since the year 2014. Hence, the D3 Accounting Study Program was required to always 
improve its quality by among others by using the analysis of marketing mix related to educational 
services 
This study aimed to analyze the influence of the marketing mix (product, price, place, 
promotion, people, process, and physical evidence) onthe decision of students in opting the D3 
Accounting Study Program. The influence was analyzed both partially and simultaneously. The 
respondents involved in this study were 146 students. The method used was non-probability sampling 
i.e. accidental sampling. Data were collected by spreading questionnaires and method of analysis 
was conducted by multiple linear regression using SPSS software. 
Theregression test results indicated that the variables of products, people and physical 
evidence significantly influenced the decision of students in opting the D3 Accounting Study Program. 
On the other hand, the variables of price, location, promotion, and process did not substantially 
influence the decision. The variables of product, price, place, promotion, people, process, and 
physical evidence simultaneously influenced the decision significantly. 




Education is a supporting factor that 
plays an important role in all sectors. 
Education is an effort of human beings to 
develop their potential through a learning 
process and or other means which are 
publicly known and recognized. 
Preparation of education needs to be 
synergized with the demands of 
competence. Thus, competitiveness, 
especially in terms of human resources, is 
an important factor. 
 
Higher Education is required to improve 
the quality of its graduates because this 
education is one of the services that are 
offered to people who want to improve the 
quality of human resources.(Kulsum, 2008) 
 
 
Reesearch Questions  
This paper intends to answer the 
following research questions: 
a. Does each P inthe 7P's of the 
Marketing Mix influence the decision 
of studentswhen they want to apply 
the D3 study program?   
b. Do the 7P's of the Marketing Mix 
influencesimultaneously the decision of 
students in opting the D3 Accounting 
Study Program? 
Research Objectives 
a. To comprehend and analyze the 
influence of each P in the 7P's of the 
Marketing Mixagaintsstudent’s 
decision. 
b. To comprehend and analyze the 
simultaneous influence of the 7P's of 
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2. LITERATURE REVIEW 
 
According to Alma and Hurriyati 
(2008 : 303-325 ),  Educational services 
marketing mix  is 7P concept consisting of 
a traditional 4P and 3P expanded , namely  
a. Products or services offered to 
students i.e.reputation , prospects and 
variety of choice. 
b. Price, which means all expenses 
incurred by the student to obtain the 
education services offered by an 
educational services. Pricing (fees, 
development fees, lab fees) is an 
element of the price of education 
services, scholarships, payment 
procedures and terms of installment.  
Products or services offered to 
students namely reputation, prospects 
and variety of choice. 
c. Place means a place of education 
services which will affect the 
preferences of potential customers in 
determining their choice. Place needs 
to consider the followings: the 
environment in which it is located, 
near the town center and housing, 
parking space, a conducive learning 
environment, and transportation. In 
addition to physical location, education 
services should be also accessible 
virtually through the internet. 
d. Promotion of  education services can 
be done through advertising (TV ads, 
radio, sports and billboards). Sales 
promotion contacts directly the 
prospective students and conducts 
public relations activities. 
e. People are all people or actors 
involved in the process of delivering 
services to consumers and affect 
consumers' perceptions, such as 
administrative staff, lecturers and staff. 
f. Physical evidence or infrastructure is 
an environment where students can 
interact and there is a tangible 
component  that supports the 
performance or communication of 
educational services, such as the style 
of the buildings, facilities (complete 
infrastructure of education, worship, 
sports and security). 
 
g. Process or service management is a 
procedure, mechanism and a series of 
activities experienced by students 
during the learning process, 
examination, and etc. 
 
 
3. RESEARCH METHOD 
 
The type of this research was 
explanatory research. The population was 
all students of Study Program ofD3 
Accounting in School of Accounting (State 
Polytechnic Banjarmasin) in year study of 
2013/2014, 2014/2015, and 2015/2016 . 
 
Slovin formula was used to 
determine the number of samples as many 
as 146 people. 
 
4. RESEARCH  FRAMEWORK  
 
Model PenelitianResearch Model 
The model research could be 
described in the following chart : 
Figure 1 
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The hypothesis of this study were as 
follows : 
 
a. Product influenced the student's 
decision. 
b. Price influenced the student's decision. 
c. Place influenced the student's decision. 
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e. People influenced the student's decision. 
f. Process influenced the student's 
decision. 
g. Physical Evidenced influence the 
student's decision. 
h. Product, Price, Place, Promotion, 
People, Process and Physical Evidence 
simultaneously influenced the student's 
decision. 
5. DISCUSSION 
Validity of Test Results 
The following table shows the validity 
of the test results performed by using 
SPSS software version 16: 
 
Table 1  








Y1 .891** Valid 
Y2 .897** Valid 
X1.1 .837** Valid 
X1.2 .838** Valid 
X2.1 .747** Valid 
X2.2 .801** Valid 
X2.3 .588** Valid 
X2.4 .520** Valid 
X3.1 .722** Valid 
X3.2 .747** Valid 
X3.3 .801** Valid 
X3.4 .697** Valid 
X4.1 .659** Valid 
X4.2 .745** Valid 
X4.3 .761** Valid 
X4.4 .751** Valid 
X4.5 .694** Valid 
X5.1 .815** Valid 
X5.2 .811** Valid 
X5.3 .875** Valid 
X6.1 .833** Valid 
X6.2 .859** Valid 
X7.1 .806** Valid 
X7.2 .825** Valid 
X7.3 .771** Valid 
X7.4 .725** Valid 
According to the table 1, all the items 
were Valid as the Pearson correlation 
values were significant at 0.01 marked with 
double asterics symbol (**). 
 
Reliability test results 
The questionnaire is considered 
reliable if the answers are consistent or 
stable over time ( Ghozali , 2011). 
Reliability test results are presented in 
Table 5:11 below: 
 
Table 2 
Instrument Reliability Test Results 
(Kuisioner) 
Variabel Cronbach's 







Product .895 Reliabel 
Price .899 Reliabel 
Place .895 Reliabel 
Promotion .894 Reliabel 
People .894 Reliabel 





Normality Test Results 
Normality test results can be seen in 








Normal-       Mean 
Parametersa Std. Dev. 
Most Extreme-  Absolute 
Differences       Positive 















The table 3 shows that the 
significance value is 0.539. It is greater 
than 0.05 ( α = 5 % ) . This means that the 
residuals data is normally distributed. 
Test Results of Multicolinearity 
Multicollinearity Test results can be seen in 
the following table : 
Table 4 




1 Constant   
X1 .647 1.546 
X2 .765 1.307 
X3 .636 1.572 
X4 .658 1.520 
X5 .555 1.802 
X6 .517 1.936 
X7 .538 1.858 
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Table 4  shows that there is no 
multicollinearity as the VIF values do not 
exceeds 10. Furthermore, the tolerance 
values are no less than 0.10. 
 
Test Results of Heteroskedastisitas 
 
The following table shows 




 Model t Sig. 
1 (Constant) 2.074 .040 
X1 .298 .766 
X2 -.243 .808 
X3 -.065 .948 
X4 -1.647 .102 
X5 -.031 .976 
X6 -.435 .664 
X7 1.332 .185 
 
The table 5 shows that all probability 
values/sig on all independent variables in 
this study were greater than 0.05. It means 
that the model does not contain 
heteroskedastisitas symptoms 
 
Test Results of Autokorelation 
 
The following table shows 
Autokorelation by using run test: 
Tabel 6 Hasil UjiRuns Test 
 Unstandardize
d Residual 
Test Valuea -.01169 
Cases < Test Value 73 
Cases >= Test Value 73 
Total Ca ses 146 
Number of Runs 81 
Z 1.163 
Asymp. Sig. (2-tailed) .245 
 
The table 6 shows the value of 
Asymp. Sig. which is  0.245.  As this value 
is greater than 0.05 (5%), then it means in 
this regression model there is no 
autocorrelation. 
 
Hypothesis Testing Results 
The hypothesis testing in this study 
was conducted by F test to assess the 
strength of the research model.  T test was 
used to see the strength of influence of 
each independent variable on the 
dependent variable. The following SPSS 
output shows the F test and the t test: 
Tabel 7 












26.900 7 3.843 16.609 .000a 
Residual 31.929 138 .231   
Total 58.829 145    
Tabel 8 

















X1 .418 .095 .344 4.411 .000 
X2 -.075 .081 -.066 -.927 .356 
X3 .142 .075 .148 1.889 .061 
X4 .132 .084 .122 1.579 .117 
X5 .227 .087 .218 2.591 .011 
X6 -.089 .102 -.077 -.879 .381 
X7 .189 .088 .183 2.140 .034 
The table 8 shows the variables of 
Product, Price, Place, Promotion, People, 
Process, Physical Evidence that 
simultaneously influenced the decision 
significantly.  This was proven  by attaining 
statistical significance as the values of 
each variable was 0,000a < 0,05 (α = 5%) 
and the value of Fhitung (16,609) was 
greater than Ftabel (2,077). Ftable value 
was obtained from the F distribution table 
with the formula DF1 = k - 1 ( 8-1 = 7 ) and 
DF2 = n - k ( 146-8 = 138 ) ( n is the 
number of samples and k is the number of 
variables ) at α = 5 % 
According to the table 7 and  table 8 
(column sig and t) that are the result of 
processing SPSS, the influence of 
independent variables on the dependent 
variable are as follows: 
1. Hypothesis 1 which stated that the 
product significantly influenced the 
decision of students in choosingthe 
study program was accepted, because 
the significance value was 0.000 <0.05 
( α = 5 % ) and thitung>ttabel ( 4.411 > 
1.977 ) 
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2. Hypothesis 2 which stated that Price 
significantly influenced the decision of 
students on choosing the Study 
Program was rejected, because the 
significance value of 0.356 > 0.05 ( α = 
5 % ) and tcount < t table ( -0.927 < 
1.977 ) 
3. Hypothesis 3 which stated that the 
Place significantly influence the 
decision of students on choosing the 
Study Program was rejected, because 
the significance value of 0.117 > 0.05 ( 
α = 5 % ) and tcount < t table ( 1.579 < 
1.977 
4. Hypothesis 4 which stated that the 
Promotion significantly influence the 
decision of students in choosing the 
Study Program was rejected, because 
the probability was 0.117, and  thitung 
was1.579. 
5. Hypothesis 5 which stated that the 
People significantly influence the 
decision of students in choosingthe 
Study Program was accepted, because 
the significance value was 0.011, with 
the thitung value was 2.591 and ttable 
value was 1.977. 
6. Hypothesis 6 which stated that Process 
significantly influenced the decision of 
students on choosing the Study 
Program was rejected, because the 
significance value was 0.381 and the 
thitung value was 0.879 
 
7. Hypothesis 7 which stated that Physical 
Evidence significantly influenced the 
decision of students on choosing the 
Study Program was accepted, because 
the values of significance, thitung and ttabel  
were0.034,  2.140, and 1.977  
respectively. 
 
Based on t test output above, the 
multiple linear regression equation formed 
is as follows: 
 
Y =      0,439 + 0,418X1 - 0,075X2  
+ 0,142X3 + 0,132X4  
+ 0,227X5 - 0,089X6 + 0,189X7 
 
Managerial Implication  
Some managerial actions 
recommended to Study Program of D3 
Banjarmasin State Polytechnic are as 
follows: 
1. With regard to the product , then the 
actions that should be performed 
include: 
a. Always providing quality education 
that reflects the vision, mission, 
goals, clear strategies and 
educational curriculum that fits the 
needs of stakeholders/ labor 
market 
b. Always attempting to create the 
image that Prodi Prodi D3 
Accounting is giving the prospect of 
getting a better job after completing 
education in Prodi D3 Accounting 
Poliban. 
2.  With regard to the price, the Program 
Study of D3 Accounting of Poliban had 
better resocialize that there is grade 
intuition fees, the availability of 
scholarships for outstanding students 
and ease of installment payment of 
tuition fees in Program Study of D3 
Accounting Poliban. 
3. Related to the place, then that should 
be done Prodi D3 Accounting Poliban 
Party must pay attention and seek 
convenient access to the campus, for 
example, with the comfort of roads 
around campus and always seek a 
conducive learning environment. In 
addition to a physical location, Prodi D3 
Accounting Poliban should also pay 
attention to the location of the non-
physical form of virtual locations that 
can be reached through the Internet. 
4. With regard to promotion,  the actions 
that should be performed include: 
a. Maintaining and developing forms of 
promotion of the most inexpensive 
and effective that has been done so 
far, i.e. disseminatingvaluable 
information as much as possible over 
the internet. 
b. By printing interesting banners, 
leaflets and brochures related to 
educational institutions. 
c. Utilizing mass media, both print and 
electronic media to promote Program 
Studyof D3 Accounting of Poliban. 
d. Utilizing a form of promotion in the 
form of word of mouth, especially 
from alumni. 
e. Further enhance the visiting 
frequency of program study teams to  
schools. 
f. Further enhance the socialization with 
peopleand community who can assist 
in the dissemination of information 
regarding the Program Studi. 
5. In relation to people, the Program Study 
must always consider and exploit 
human resources for administrative 
staff/employees, especially lecturers’ 
quality and suitability of the 
qualifications of teaching staff with the 
subjects                                               
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they teach. It is no less important was 
the friendly attitude of providing 
services must always do well when 
interacting with students in a variety of 
learning activities on campus and to 
prospective students as the main target. 
6.  Related to the process, the program 
study had better do the followings: 
a. Applying online teaching and 
learning systems and e-learning. 
b. Always pay attention to 
discipline/timeliness lectures 
c. Constantly trying to improve 
transparency in terms of system test 
on campus, for example by 
spreading information exam before 
the exam schedule and informing 
elements of exam assessment. 
d. Constantly reviewing the suitability of 
the curriculum to the needs of the 
labor market, for example by holding 
regular curriculum workshop by 
inviting stakeholders to suggest the 
needs of the labor market on the 
qualification of job seekers.  
7. With regard to the physical evidence, 
the Program Study of D3 Accounting of 
Poliban had better provide sufficient 
infrastructure. The campus buildings 
should be attractive and sufficient to 
accommodate all students with the 
front display. The campus should have 
attractive interiors supported with a 
variety of complete equipment and 
facilities such as parking space, 
cafeteria, mosque, toilets, libraries,  
and other supporting facilities with 
conditions that are nice, clean, safe 
and comfortable. In addition, the Study 
Program had better pay attention to 
the availability of facilities and 




The limitations in this study include 
the exclusion of other variables that may 
affect the decision of propective students 
in choosing the Polytechnic Banjarmasin, 
such as self-concept or image of the 
institution 
 





Based on the analysis of the results 
of research and discussion, the 
conclusions of this study are as follows: 
a. Product influence on the student's 
decision is accepted. 
b. Price influence on the student's decision 
was rejected. 
c. Place influence on the student's decision 
was rejected. 
d. Promotion influence on the student's 
decision was rejected. 
e. People influence on the student's 
decision is accepted. 
f. Process influence on the student's 
decision was rejected. 
g. Physical Evidence influence the 
student's decision is accepted. 
h. Product, Price, Place, Promotion, 
People, Process, Physical Evidence that 
simultaneously influence the student's 





a. The Program Study of D3 Accounting 
should always maintain its reputation as 
a high quality study program by  
maintaining its accreditation status or 
even leveling up the accreditation from 
"B" to "A". 
b. Adding the support facilities (physical 
evidence) owned by the Program Study 
and regularly maintaning the vailable 
equipments. 
c. Improving the quality of lecturers such 
as by providing a more balanced 
opportunity to participate in training to 
improve the quality and motivation in 
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